
What’s Special

Where You Live ?



Place Appeal & Destination Marketing

Nations & regions

compete now
for resources



Choose to compete
or choose not to compete

Those competing already
aim to gain resources.



Four drivers
make a strong base for 
Destination Marketing success



Place Appeal & Destination Marketing

Nations & regions are now in competition 

 National image has brand impact

 Appellation promises quality

 Country-of-origin effect
Similar products, different country-of-origin
Consumers value these products differently: 
Which products command premium prices?

 Branding  =  important & quantifiable 



effective marketing
is difficult

… in a noisy & crowded environment…









Success is
soon copied




